Making the
Right Choices

C O D E OF ETH ICS AND B USIN ESS CON DUCT

Our Core Values are:
• Meet our commitments
• Excellence in servicing our customers
• Neighborhood involvement and improvement
• Ability to see and embrace change to 			
continually improve
• Sincerity, candor and teamwork in
everything we do
• Honesty, integrity and respect at the
highest level
• Accountability to customers, employees,
communities and shareholders

To Menasha Corporation Employees:
For any business, as for any person, reputation is a priceless asset. At Menasha
Corporation, our reputation as a trustworthy, ethical company is the result of
employees who, for generations, were committed to conducting business with
the highest standards of personal integrity and ethics.
We are proud of our good name, and proud of the strong relationships our
company has built with our customers and employees. Our legacy of doing what
is right, which began with our founder, Elisha D. Smith, carries through to each
of us. It is important that as a company and as individuals we uphold our high
ethics and protect our reputation.
Making the Right Choices is Menasha Corporation’s Code of Ethics and Business
Conduct. It spells out our standards of ethical conduct and is a roadmap to
guide employees, directors, officers and all who make decisions on Menasha
Corporation’s behalf.
While the content of Making the Right Choices has evolved over the years,
reflecting new laws and regulations as well as technological developments,
our Core Values – the fundamental precepts that define Menasha Corporation –
are enduring.

Please read Making the Right Choices and use it to guide your
day-to-day interactions.
We understand that having a code of ethics and business conduct will not, by
itself, ensure ethical conduct and personal integrity. For that we must ultimately
rely on each employee’s sense of what is right and wrong, including a sense of
when to seek guidance from others on the appropriate course of conduct. We
urge you to ask questions if you are uncertain about how to handle a situation.
Remember, you have a responsibility to report any compliance concerns or
ethics issues.
Thank you for doing your part to ensure Menasha Corporation continues to
realize its potential in the way we do business, in the trust that we build, and in
the reputation we protect.

Sincerely,

James M. Kotek					

Donald C. Shepard

President and Chief Executive Officer		

Chairman of the Board

Introduction
The path to ethical business practice is not assured by merely following the
various laws, rules and regulations that apply to Menasha Corporation. Rather, it
begins and ends with employees who have accepted the responsibility to always
act in light of the highest ethical standards.
This book should be viewed as a tool and guide to be used to ensure
compliance with laws and regulations, as well as the ethical directives, discussed
in it.
Our reputation for ethical conduct, quality products and outstanding customer
service helps attract knowledgeable and diverse employees and loyal customers.
Carefully guarding our reputation is imperative to securing our future success.
In today’s rapidly changing workplace, you may encounter situations that present
ethical dilemmas. The path to Making the Right Choices may not always be
clear. Menasha Corporation’s Code of Ethics and Business Conduct should guide
your decision-making process. The Code applies to Menasha Corporation, all of
its subsidiaries and all of their employees throughout the world. Please refer to
individual policies for detailed guidance.
Each of us is responsible for reading, understanding and conducting oneself
according to the Code in every aspect of our work. We are also responsible for
asking questions and raising concerns about the Code or anything we do not
understand.

Your Responsibilities
Each employee has the responsibility to help implement the Code by:
•
•
•
•
•

Learning about the Code and how it applies to your role
Following both the letter and spirit of the Code
Seeking guidance about the application of the Code
Raising concerns about possible violations of the Code
Cooperating with any investigation into possible violations

Employees who violate the letter or spirit of the Code are subject to disciplinary
action, which may include termination, reporting of activities to law enforcement
and reimbursement for damage and losses incurred by the company. Employees
will be asked to certify both their familiarity and compliance with this Code on
an annual basis.

What to Do in Case of Doubt
Given the breadth and ever-changing nature of our business activities, we
recognize that the application of this Code may not always be clear. Whenever
you have a doubt about how the Code applies to specific facts, think of it as
your conscience and ask yourself the following questions:
•
•
•
•

Is the action consistent with the Corporation’s values?
Am I sure my conduct is fully in line with the law?
Am I sure my conduct is fully in line with the letter and spirit of the Code?
Would I be proud to have my conduct reviewed by colleagues, customers,
shareholders or an outsider?

Unless the answer to each of these questions is clearly “Yes,” the conduct is
probably wrong.

Your Duty to Report a Concern
Any questions you have about the Code and company policies, or concerns you
have about possible violations of them by you or others, can be raised first with
your supervisor, a responsible manager or the Human Resources representative
at your company.
To anonymously report a possible Code violation, please call 866-338-3834 and
leave a message. All reports of violations will be taken seriously and investigated
promptly and with discretion.
If you need advice from the corporate office, contact Menasha Corporation’s
Legal Department at 920-751-1278.
Written inquiries should be addressed to:
Legal Department
Menasha Corporation
1645 Bergstrom Road
PO Box 367
Neenah, Wisconsin 54957-0367
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Equal Employment

Harassment-Free Workplace

All of our employees throughout the world have the
right to work in an environment in which they are
provided equal access to opportunities solely on
the basis of merit and are free from all forms of
illegal discrimination.

Promoting teamwork and excellence demands a work environment that is free
of discrimination, harassment and all forms of intimidating personal behaviors.
All Menasha Corporation facilities maintain a harassment-free and professional
working environment. The workplace is an area where employees have respect
for each other and for those with whom we do business.

Among other things, this means that all
employees will support the goal of a
workplace free of discrimination of
any kind. These principles extend to
all employment decisions including
recruiting, hiring and training;
promotions, pay and benefits;
and transfers and work reductions.

Practical Guidance

Practical Guidance
• Recruit, hire, train, compensate and
promote all employees solely on
the basis of merit, qualifications and
other job-related criteria such as education
and experience.
• Decisions affecting employees or applicants will not be made on the
basis of sex, age, race, color, religion, national origin, sexual orientation,
disability, veteran status or other characteristic protected by law.
In addition to complying with U.S. Equal Employment Opportunities laws,
Menasha Corporation complies with all other civil rights, human rights,
environmental and labor laws.

• Respect the right of each employee to work in an environment free
of harassment.
• Unwelcome conduct – whether verbal, physical or visual – that is based on
a person’s protected status, such as sex, age, race, color, religion, national
origin, sexual orientation, disability, veteran status or other characteristic
protected by law – is prohibited.
• Abusive language, physical aggression, deliberately causing injury to
another or any disorderly conduct or malicious disturbance, including
intimidation or harassment, is not allowed.
• Sexual harassment, including unwelcome sexual advances, requests for
sexual favors, as well as physical, verbal or visual conduct based on sex,
is prohibited when submission to the conduct is an explicit or implicit term
or condition of employment or the conduct has the purpose or effect of
unreasonably interfering with the individual’s work performance by creating
a hostile, offensive or intimidating working environment.
In addition to covering employees, Menasha’s Code of Ethics and Business
Conduct extends to business associates, such as outside vendors, professionals
and other providers of goods or services, and applies to work-related settings
and activities outside the workplace.

We are committed to providing an environment that values diversity with a
desire to achieve understanding, respect and inclusion.

PETE notices a co-worker repeatedly using abusive and demeaning language toward
other employees.
Pete reports the incidents to his supervisor for action.
JANE has overheard her supervisor making inappropriate comments about the clothing
she wears, which follows her religious beliefs.
Jane reports her concern to the Human Resources representative at her facility.

LYNN walks by a group of employees sitting at a picnic table outside of the plant. They
are on their lunch break, and she notices that they are watching a movie with offensive
content on a tablet.
Lynn reports the incident to her supervisor.
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FRANK is reviewing applications for a position and notices that the applicant who
appears to have the best qualifications graduated from high school 40-plus years ago,
which would put him close to retirement.

SUSAN supervises Sean, a young man whom she is interested in romantically. One night,
while having a drink with co-workers, Susan makes a sexual advance toward Sean.

Frank forwards the application on for consideration, knowing our company does
not discriminate on the basis of age and that mature workers have a great deal of
experience and knowledge to contribute to their employers.

Sean, who finds the sexual advance offensive, tells Susan of his expectation that
the behavior will cease. If the unwanted advances continue, Sean will report the
situation to his Human Resources representative.
2

Health, Safety and the
Environment
All of our operations throughout the world will be conducted in compliance with
the letter and spirit of all health, safety and environmental laws and regulations.
The safety and security of our employees, as well as that of the general public,
is paramount. Unsafe practices will not be allowed and violence will not be
tolerated.

While compliance with all laws, regulations and record-keeping requirements
is mandatory, we try to exceed minimum legal standards. It is Menasha
Corporation’s intent to avoid on-the-job injuries and be recognized as an
industry leader in safety.
As part of the Menasha Corporation’s commitment to sustainability, we conduct
all of our operations in a manner that conserves and protects natural resources
and the environment.

Practical Guidance
• Identify and seek to implement improvements to our manufacturing
processes and products in order to minimize the risks they may present.
• Report all work-related injuries promptly and in accordance with company
procedures.

JAMES is a plant environmental coordinator. He has been given the task of contracting
with a waste hauler to dispose of hazardous materials used in the maintenance process.
He has received several bids, one of which is roughly half of the average of the
other bids.

• Seek to continuously improve methods for reducing waste, emissions and
the use of hazardous or toxic materials.

James elects to further investigate this firm before awarding the contract
to ensure that it is a responsible, reliable, law-abiding firm.

• Be alert to and respect the environmental rights and interests of our
neighbors by, among other things, disposing of hazardous or toxic materials
only in accordance with applicable law.

SUE hears a co-worker threatening to bring a gun onto company property with the intent
of intimidating another employee with whom he has a disagreement.

• Promptly address site-contamination issues and take all reasonable steps to
reduce the damage they may cause.
• Never bring guns or other weapons into the workplace.

Sue reports the situation to her supervisor immediately. She wants to protect herself
and others and knows that the safety and well-being of employees are of primary
concern to our company.

• Employees should never conduct themselves
in a manner that would lead to an
unsafe working environment.

3
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Substance-Free Workplace
Substance abuse – whether alcohol or drug abuse – poses a serious threat to
the safety, health and productivity of our company, employees and customers.
Menasha’s drug- and alcohol-free workplace policy extends to employees,
vendors, customers and guests.

Practical Guidance
• Report instances
of substance abuse
(drug/alcohol). Substance
abuse threatens the
health and safety, as
well as work quality
and productivity, of
the abuser and all
employees.
• Company-sponsored
events where
management approves
the serving of alcoholic
beverages may occur. In these
cases, all appropriate liquor laws
must be followed, including laws
regarding the serving of alcohol
to those under the legal drinking age.
Intoxication and excessive drinking at these
events is prohibited.
Possession of prescription medication for medical treatment is permitted.

ROB feels the need to take over-the-counter cold medicine, and occasionally
a prescription drug, to help him stay alert during the day.
Rob, realizing the danger he is putting himself and fellow employees in by
taking over-the-counter or prescription drugs, seeks help for a potential
addiction problem from the company’s Employee Assistance Program.
LIBBY, who is invited to a company-sponsored dinner at which wine and beer
will be served, enjoys the opportunity to socialize with co-workers. At the same
time, she wants to ensure that everyone gets home safely after the event.
Libby volunteers to act as a “designated driver” for the event by drinking
only non-alcoholic beverages and dropping several of her co-workers off
at their homes after the dinner.
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Email, the Internet and
Use of Company Property
All electronic data, communications and information stored, sent or received
using company property while you are employed at Menasha Corporation are
company property and are not private.
The company owns and/or controls access to all communications equipment
including computers, software, email, voice mail, phones and tablets. Menasha
Corporation reserves the right to monitor all communications, including
Internet usage.

Practical Guidance
• Use computers, the Internet, email and voice-mail systems for legitimate
business purposes. Personal use must be kept to a minimum.
• Do not otherwise violate the Code of Ethics and Business Conduct,
particularly the sections related to conflicts of interest and/or disclosure of
confidential information.
• The only software that should be loaded on computers is that which the
company has approved and purchased. In many cases, it is illegal to
copy, download or distribute software or other materials or files that are
protected by copyright.
• Electronic programs and files – commonly known as “freeware” or
“shareware” – available at no cost through the Internet, must be approved
by Menasha Corporation before they can be installed and used, as they can
serve as source materials for disabling computer viruses.
Communications sent or received using company property may not contain
pornographic or offensive material, discriminatory or harassing language or
derogatory references to sex, age, race, color, religion, national origin, sexual
orientation, disability, veteran status, or any other characteristic protected
by law.

JOE wants to sell some personal items on eBay, and the software on the computer in his
office would make it easy to post the items. Plus, he would like to monitor the bids he
receives throughout the day.
Joe realizes that using his office computer would violate the company’s incidental
use policy and result in hours of lost work. He uses his home computer instead.
BETSY has access to a software program on her personal computer that would help
her do her job at our company more efficiently.
Betsy checks with the IT Department before installing the software on her computer.
She is told that it would be illegal to copy the software but, with her supervisor’s
approval, the company will purchase the software.
6

Proprietary and
Confidential Information
Menasha Corporation’s business information is very valuable and must be
protected. Employees are required to respect the company’s proprietary and
confidential information.
Employees must maintain strict confidentiality of information with which they have
been entrusted and not share that information with anyone – including a coworker – who does not need to know about it.

Practical Guidance
• Menasha property, including intellectual property such as patents, trademarks
or trade secrets, should only be used for the benefit of Menasha. Note: With
the prior approval of the responsible manager, limited use of Menasha facilities
may be permitted for community activities.
• Never disclose information technology systems’ access passwords or codes
to non-company personnel. Employees are responsible for the security
of their passwords and accounts; keep passwords secure and do not
share accounts.
• Identify and protect the intellectual property of Menasha and its customers
and suppliers, such as software and modifications, programs or worksheets,
product development information, customer lists, agreements with suppliers,
etc. Protecting includes avoiding disclosure of any intellectual property not
already publicly disclosed.
• Do not use or disclose the
intellectual property of any
customer, supplier or other
third party without written
consent or the prior
approval of the
Legal Department.
Any technical innovations,
discoveries, system designs
or technical enhancements
that an employee designs
or conceives while at
Menasha Corporation are the
sole property of Menasha
Corporation. All employees
must disclose such discoveries
and innovations to the
company.
Confidentiality obligations
extend beyond your employment
at Menasha Corporation. Even after you
leave, you may not disclose or in any way provide
confidential information to others. At the same time, you
may not disclose to the company confidential information that
you may have obtained at a previous employer, including, but not
limited to, trade secrets.
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KATHY has confidential employee benefit information on top of her desk and is in a
hurry to leave the office so she doesn’t miss an appointment after work.
Kathy takes an extra moment to lock the information inside a cabinet.
ROB, a software engineer, has accepted a job with a competitor. The competitor asks
Rob to copy a proprietary software program, which could save his new company a lot of
development time and cost.
Rob declines, knowing that the software program was developed and is owned by
our company and that copying the software would be theft.
MARGE is about to close a deal on a large sale to a well-known global company that
could lead to millions of dollars of new sales for our company. She is suddenly asked by
the customer to disclose confidential information about another one of her customers.
Marge, as part of her job, has access to confidential customer information and the
intellectual property of our company and is careful not to compromise her integrity
by disclosing any of this information or violating any existing confidentiality
agreements with customers.
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Record-Keeping, Financial

Conflicts of Interest

All employees have responsibility for protecting Menasha’s assets and for
maintaining complete records in order to ensure accurate financial reporting.

All of our dealings with customers and suppliers throughout the world will be on
terms that are both lawful and in accordance with the highest ethical standards.
Among other things, this means no employee should ever be in a position
of having an actual or perceived conflict of interest. It is important that each
decision, and any related action, be based on the needs of the company – not on
personal interests or relationships.

Practical Guidance
• Maintain all accounts, books and records in an accurate and auditable
manner so they will provide a complete, fair and verifiable description
of transactions.
• Never conceal or disguise the true nature of a transaction.
• Never establish “off-book” accounts or funds without the written
authorization of the Chief Executive Officer or the Chief Financial Officer.
• Financial information can only be made available outside of the company
with proper prior authorization.
• Secure confidential information and dispose of information in accordance
with the Record Retention Schedule.

Practical Guidance
• Enable our customers to make informed and objective decisions by providing
them with only accurate information about the Corporation and its products.
• Give our customers only impartial and objective information about our
competitors and their products.
• Make price, quality, service and other commercial factors the only basis for
deciding to purchase any goods or services from any supplier.
• Make sure our customers and suppliers know of our policies and avoid doing
business with anyone not willing to respect them.
• Devote your full-time business activities to Menasha and do not accept
a second job or consulting arrangement without prior approval of your
supervisor.
• Do not have any direct or indirect financial interest, such as through
a friend or family member, in any competitor, customer or supplier.
Note: This restriction does not apply to interest in publicly traded
companies of 5 percent or less.

MITCH, who works in accounting, is asked by his supervisor to add shipments
from April to March’s sales in order to meet the company’s quarterly sales
budget. The supervisor suggests that Mitch’s next performance evaluation
could be in jeopardy if he doesn’t “go along.”
Mitch, who knows that reporting such a transaction will violate company
rules and the law, reports the request to his manager.
FRANCINE receives a request late in the day from a caller who insists that he
be immediately provided with complete financial information on the company.
Francine explains to the caller that she needs authorization from a
corporate officer and a signed confidentiality agreement prior to sending
financial information and will work on complying with the request as soon
as possible.

LARRY, who is putting together a sales
presentation, would like to embellish our
company’s capabilities in a presentation to
a potential customer. After all, we might
one day have the capability.
Larry decides to consult with his
supervisor, who tells him to give only
accurate information about the company.
SARA considers giving a small purchase
order to a potential vendor who has been
bidding on projects unsuccessfully. One
day the vendor says, “If I took you to lunch,
would you buy from me?”
Sara explains that it is the company’s
policy, and her personal belief,
that purchases should be based on
considerations such as cost and quality
and that accepting a meal in return for
an order would be inappropriate.
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Gifts

Antitrust

The giving or acceptance of gifts or offers in the context of a business
relationship is often problematic. If the gift or offer is of significant value,
acceptance can create the appearance of a conflict of interest. Any gifts to or
from any governmental official, including foreign governmental officials, must be
immediately disclosed to the Legal Department.

Antitrust law is designed to ensure that competition remains vigorous and free
from collusion. Antitrust issues are very complex. Determining what actions
are improper often depends on the structure of the market and a number of
other factors.

It is important that all relationships with suppliers, customers and other parties
be based on lawful, efficient and fair business practices. Reasonable business
entertainment that is in the best interests of Menasha Corporation will be
allowed. Such entertainment must always be conducted in an appropriate and
lawful manner.

Practical Guidance

Employees working in marketing, sales, purchasing or acquisitions need to
be especially aware of antitrust- and trade-regulation requirements. This
also applies to employees who participate in trade associations or industry
standard-setting groups.

Practical Guidance
• Compete vigorously, and make it clear to customers and competitors that we
are doing so.

• Exercise good judgment and moderation in either giving or receiving
business gifts or entertainment since these activities often create a risk of
being seen as an attempt to exert or gain improper influence.

• Do not discuss or enter into any agreement or understanding – formal or
informal – with any competitor about prices, customer or market allocations
or any terms of sale to customers.

• Before giving or receiving any gift or entertainment, ask yourself whether
an outsider might view the gift or entertainment as an effort to improperly
influence a purchase or sales decision. You should not accept a gift that you
would not be authorized to give. Gifts from a vendor should not normally
be accepted unless: (1) given in connection with an observance of a holiday
or other special event, and in compliance with the directives of this policy;
(2) the gift carries the logo of the vendor and is of minimal value (i.e., key
chains, mugs, pens). Gifts should never be in the form of cash or cash
equivalents.

• Immediately inform the Legal Department if an employee of any competitor
attempts to engage you in a discussion of prices, customer or market
allocation or any terms of sale.
• Avoid being in a position where you could have a “private” discussion with
any competitor.
• Consult with the Legal Department at the beginning stages of any
discussions about exclusive buying or selling agreements, discount pricing or
rebates or any agreement with a competitor about any subject.

• Do not provide anything of value to any governmental official without prior
consultation with the Legal Department.

BILL, who is in purchasing, is offered a four-day, expense-paid trip for his
family to a beach resort in Florida from one of the company’s vendors.
Bill declines the offer. The company’s policy does not allow for lavish
gifts, and he wants to make sure that his future buying decisions are not
influenced by the gift.
PHIL would like to take a new customer, who works for the federal government,
to a professional football game and dinner following several days of planning
sessions.
Phil knows that entertainment of government officials is a sensitive area,
so he calls the Legal Department for guidance before extending any
offers.
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MARK joins a group of attendees from
various companies at a hotel bar to
discuss the day’s activities following
a trade show. In short order, the
conversation turns to pricing policies,
sales territories and future plans for
market expansion.
Mark excuses himself at this point and
reports the encounter to his supervisor
and the Legal Department.
CHRISTINA is approached by a friend,
who works for a competitor, about the
difficulties of competing against each
other. The friend suggests they “split” their
common sales territories to make it easier
to win business in their respective areas.
Christina declines to discuss the
suggestion and immediately reports the
contact to the Legal Department.
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Fraud

Political Activities
Fraud – or the act or intent to
cheat, trick, steal, deceive or
lie – is dishonest and, in most
cases, a criminal act. Intentional
acts of fraud are subject to strict
disciplinary action including
dismissal and possible civil and/or
criminal action.

Menasha Corporation encourages its employees to become informed voters and
participate in the political process. However, participation is entirely voluntary and
must be on personal time.

Practical Guidance
• Contributions of company funds, property or services to political candidates,
parties or committees without the approval of the Legal Department are not
allowed.

Practical Guidance

• Employees may not pressure or solicit other employees to make political
contributions or participate in the support of any political party or candidate.

• Maintain all accounts, books
and records accurately and
in accordance with the RecordKeeping and Financial policy.

• Cooperating with or participating in political or economic boycotts raises
legal concerns and may subject you or the company to civil and criminal
penalties. Employees who wish to participate in or support a boycott must
consult with the Legal Department.

• If the circumstances of a transaction make you uncomfortable, discuss it with
your supervisor, manager or the Legal Department.
Understanding what fraud entails can help in the recognition and avoidance of
mistakes. Some examples include submitting false expense reports, forging or
altering checks, misappropriating assets or misusing company property.
CAROL, who is in sales, has a customer who is boycotting components made in Venezuela
because of personal political beliefs. Carol is asked to sign a document that states that our
company will not use any such components in the customer’s products.
Carol understands that U.S. laws may prohibit the requested boycott and makes her
supervisor aware of the situation immediately.
NANCY’S brother, who is running for a statewide political office, asks her to distribute fliers
for his candidacy at her workplace.
Nancy declines, knowing the distribution of political items in the workplace is against
company policy.
JORDAN deals with a vendor on a regular basis, and one day the vendor
suggests that he increase his monthly retainer and split half of the difference
with Jordan.
Jordan declines, knowing that doing as the vendor suggests would be
theft. Jordan reports the incident to the Legal Department.
MEGAN considers creating an off-book account for company miscellaneous
receipts that could be used at a later date for an office function.
Megan decides to appropriately record the funds on company books and
avoids violating the law and company policy.
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Media
Communication with the news media is an important part
of Menasha Corporation’s corporate communications
program. However, the company has certain policies
regarding how and when it makes information and
events available to the public.

Practical Guidance
• Communications with the news media should be
directed to your location’s general manager or the
Corporate Communications Department.
• Communications related to crisis management
situations, such as a product recall, a natural or other
disaster at a facility or an employee injury in an
industrial accident, should be handled in accordance
with Menasha’s Crisis Communications Procedures.
• Posting via social media outlets, blogs, chat rooms
or other Internet outlets is the same as speaking with
the media. Employees should not use these channels
to discuss matters or opinions that should originate
from Menasha’s designated administrators or the
Corporate Communications Department. Employees
should adhere to Menasha Corporation’s Social
Media Policy.

Reporting a Concern
Raise questions or concerns with your supervisor,
your manager or Human Resources representative
at your location.

PATRICK receives a call from his neighbor, a newspaper reporter, who
wants to break a story on an acquisition he’s heard our company is about to
complete.
Patrick considers asking his co-workers if they have knowledge of the
deal but decides the best course is to direct his neighbor to the Corporate
Communications Department.
BETH is browsing the Internet one night at home and notices a comment on a
social media channel that mentions her company’s annual sales figure, but it’s
only half of the actual sales.
Beth is tempted to correct the posting because she’s proud of her
company’s accomplishments, but she knows that employees are prohibited
from disclosing such information.

To anonymously report a possible Code violation,
call 866-338-3834 and leave a message.
Contact Menasha Corporation’s Legal Department
at 920-751-1278.
Written inquiries should be addressed to:
Legal Department
Menasha Corporation
1645 Bergstrom Road
PO Box 367
Neenah, WI 54957-0367
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1645 Bergstrom Road
P.O. Box 367
Neenah, WI 54957-0367
Phone: 920.751.1000
menasha.com
Menasha Corporation Companies:
Menasha Packaging Company, LLC
ORBIS Corporation

